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EDITOR’S NOTE #RigHI5E

Business Transforming for
Survival and Growth

BRAEELEN BETEER

Unmanned retail was once a trending topic in many countries,
but the fad ended as quickly as it began, as a result of service
quality and return on investment (ROI) issues. However, the
pandemic and social distancing practices have put concepts
like “unmanned economy” and “contactless economy” back in
the spotlight. According to statistics, the number of
companies involved in contactless retail in China increased by
37% in the previous 5 months.

“Contactless economy” refers to the economic processes
using technology and network that eliminate the need for
human interaction. In Hong Kong, retail stores “Go Digital”
and shift from offline to online, spurring a boom in
“contactless economy”. Food delivery platforms are offering
contactless delivery, with food delivery orders placed at
designated spots.
machines are also rising in chain stores to minimise human

Self-service ordering and vending

interaction in consumers’ shopping journey.

A growing trend for “contactless economy” in business
operations is also taking shape. Businesses adopted
technologies like 10T, RFID and sensors in their supply chain to
“Go Smart”, so they can monitor the movement of goods and
other environment data in real time, and perform process
monitoring, taking control of the big picture and making
predictive analysis. In this issue, our Principal Consultant Heidi
revealed the secrets of Smart Operations in a simple way.

Brands in Hong Kong developed various strategies to
drive sales. Neil Waters, Executive Director - Hong Kong &
Taiwan of Swire Coca-Cola Limited shared how his company
banks on the 3 new consumption trends for upcoming
opportunities, and how they achieve sustainability goals.
Richard Chu, Founder of Premier Living (Enterprises) Co. Ltd
has been actively using new technologies to sell products
online and promotion, and sales of the skincare products on
his online store “Beauty Online” has doubled. Jason Li,
Managing Director of ‘ThinkThing Studio® demonstrated
how they use GS1 HK's REAL Visibility solution for
anti-counterfeiting and building consumer loyalty.
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About GS1 Hong Kong FINEEE RGBT

GS1 Hong Kong is the local chapter of GS1°, a not-for-profit, standards organisation that
develops and drives adoption of easy-to-implement global standards for business to
uniquely identify, accurately capture and automatically share vital information about
products, locations and assets.

GS1 Hong Kong’s mission is to empower business to grow and to improve efficiency,
safety, authenticity and sustainability across multiple sectors and facilitates commerce
connectivity through the provision of a full spectrum of platforms, solutions and services
based on our global standards. We provide a trusted foundation for accurate, sharable,
searchable and linkable data. Our EPC standard lays the foundation for loT, powering a
range of loT-based services and applications. We are helping industry to meet the
challenges of omni-channel commerce and create a seamless customer experience. By
engaging with communities of trading partners, industry organisations, government, and
technology providers, we are fostering a collaborative ecosystem and aiming for “Smarter
Business, Better Life”.

For more information about GS1 Hong Kong, please visit www.gslhk.org
Editors: Corinna Fung, Will Ip, Cindy Chui

Advertising and editorial enquiries: Will Ip
Tel: 2863 9763 Email: willip@gslhk.org
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This document is provided "as is” with no warranties whatsoever, including any warranty of merchantability, noninfringement, fitness for particular purpose, or any warranty otherwise arising out of this document.

GS1 HK disclaims all liability for any damages arising from use or misuse of this document, whether special, indirect, consequential, or compensatory damages, and including liability for infringement of any intellectual property rights, relating to use
of information or reliance upon this document. Although we endeavour to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the

future. No one should act upon such information without appropriate professional advice after a thorough examination of the particular situation.

GS1 HK retains the right to make changes to this document at any time, without notice. GS1 HK makes no warranty for the use of this document and assumes no responsibility for any errors which may appear in the document, nor does it make a
commitment to update the information contained herein.
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Defining Consumer Disruption and

Upending the Sustainability Game
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Neil Waters

Executive Director
Hong Kong & Taiwan of Swire Coca-Cola Limited
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The world has been grappling with the COVID-19 for months now, leaving
no businesses immune from its impact, not even for Swire Coca-Cola HK,
the leading beverage company that supplies more than 20 brands of
sparkling and still beverages in Hong Kong.

Neil Waters, Executive Director - Hong Kong & Taiwan of Swire Coca-Cola
Limited, said ensuring safe and smooth operation of its local
manufacturing facilities continues to be a priority. He also revealed how the
company rides the storm together with its wide network of distribution
partners, retailers and restaurant owners, looks beyond the crisis and
continues to stride in its sustainability journey.

Turning around Swiftly from Disruptions

At the early stage of the virus outbreak, China’s nationwide lockdowns
caused a massive delay for factories to reopen after the Chinese New Year
holiday. Packaging materials could not be delivered from the mainland and
had posed challenges to Swire Coca Cola HK'’s local production plant.

Fortunately for the company, a contingency plan has been in place. The
safety inventory built up before the holiday provided Swire Coca Cola HK
extra time to react to the crisis. For a few weeks in February, the supply
chain team worked tirelessly to monitor and resolve any potential issues
along the supply chain. They flexibly adopted different logistical
arrangements, such as temporarily storing raw materials at the ports
instead of in-city warehouses, and considered different transportation
routes from land, sea and air to ensure stable material supply. The
production lines continued to run on schedule to fulfil demands from the
retail stores. Neil applauded the excellent job of his teams in avoiding any
out-of-stock situation.
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Banking on Three New Consumption Trends

There has been minimal level of the social activities due to the COVID-19.
“Closures of theme parks, cinemas, bars and restaurants have brought sales
to end-consumers at these entertainment outlets and eateries almost down
to zero,” Neil said. “But we are lucky to have a wide distribution base that
allows us to shift focus to wherever consumption opportunities remain.”

He also observes three types of consumption trends emerging strongly
during, or even before the COVID-19, that the company banks on for some
immediate and longer-term opportunities.

Safe Shopping

j )

Traditional and new retail channels that cater to consumers’ needs for a safe
shopping environment have thrived during the crisis, Neil observed. We
have seen that consumers are primarily visiting supermarkets within their
own neighborhoods, meanwhile, more consumers are now accustomed to
purchasing their entire basket of groceries online and have it delivered to
their doorsteps. Various food aggregators’ apps have also prospered.

“Swire Coca-Cola HK'’s total e-commerce strategy is in line with the

accelerated shift from ‘bricks-to-mortar’ to ‘clicks-to-mortar’ models in the

retail sector. It is supporting clients’ online sales points more seamlessly, as

well as building up its own online platforms to create more consumer
Biopolar Shopping

touchpoints.”
MR {CEE R GZ@

“Some consumers have displayed a ‘bipolar shopping’ pattern, where they
continue to seek for more affordability with some larger purchases, and are
at the same time willing to trade up for smaller portions of premium
goods.” Neil referred to the “Coca-Cola” mini can launched in 2019, which
comes in 200ml per can as compared to the ordinary size of 330ml.

The COVID-19 will have economic ramification on the general public, which
means having more appropriate price-packaging strategy would be
important as consumers become more selective in their daily purchases.

Health Conciousness @
REBYEH @

The COVID-19 has raised awareness on all sorts of personal health issues
including healthier diets. Neil sees consumers moving towards more
health-conscious beverage choices, with items such as unsweetened and
low (or zero) calories drinks gaining popularity.

“These behavioral changes will probably stay even after we come out of the
COVID-19,” Neil said. “I read a recent research study suggesting that
humans on average need around 60 times repetitions to form a new habit.
Indeed, the COVID-19 may linger sufficiently long enough for this to
happen.”
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New Norms, New Business Models

Among all of the company’s partners, restaurants and drinking outlets are
the most severely hit by the COVID-19, with a significant part of their
revenue lost due to all kinds of dine-in restrictions. Chances are that some
consumers might never return, as many have come to enjoy home cooking
and times spent with friends and family around their own dining tables -
settling into the new norm.

At the moment, Swire Coca-Cola HK is actively helping these customers
stay afloat with new sales strategies such as offering “lunch box and coke
combo”. The future may look bleak to some of them, but Neil remains
hopeful that the current challenge will also spark many new ideas and even
new business models.

Taking Leadership in the Sustainability Spaces

According to data from the Hong Kong Environmental Protection
Department*, a daily average of 139 metric tons of PET plastic bottles are
disposed at landfills in Hong Kong, the aggregated mass equivalent to seven
double-decker buses. Neil said Swire Coca-Cola HK’s overarching sustainability
goal is to better manage these plastic wastes in the city, and it has been
running a number of local initiatives across two primary strategic pillars.

Reduce Waste at Source

The Bring Your Own Container (BYOCQC) initiative aims to reduce the use of
plastic by encouraging local citizens to consume beverages with their own
containers. Swire Coca-Cola HK aims to install several
hundred Bonagqua Water Stations in public locations,
including country parks, mountain trails, sports grounds
and shopping malls by year end, allowing local consumers
to conveniently refill their own bottles with Bonagua water.

Now, the initiative has expanded to offering other sparkling
drinks such as Coke and Sprite. A new edition of the
hydration station has been set up in one of the shopping
malls in Mongkok.

“All these BYOC beverage dispensers are automatically
sterilised with ultraviolet light each time after use, while the
machines’ exteriors are sanitised every 30 days with
disinfectant spray to ensure good hygiene.” Neil said.

Closing the Recycle Loop

The second pillar focuses on collecting and recycling used bottles by
leveraging an extensive network of corporate partners and
non-government organizations to create more pivotal change in the
society.

The main part of it is the “Tap, Return & Earn” beverage bottle redemption
scheme launched together with the Octopus Cards Limited and the World
Green Organisation (WGO) in September 2019.

The machines are designed to accept plastic beverage bottles of any
brand with capacity from 330ml to 2 litres. Information stored in a bottle’s
barcode is scanned for identification before the bottle is compressed and
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deposited into the machine, then the consumer earns a rebate on the LI\ ZEEEEZOIE - (FEERUBETR
Octopus card. Barcode plays a central role here to help citizensto go HEMEE ;EFRGo DigitalEiEis
green via “Go Digital”. fFo

More than 5000 types of beverage bottles have been included so far. This 2| Ay Er RIRIE UK E B AEH B B 18
clearly shows the commitment of Swire Coca-Cola HK given this recovery 5,000 &% Al BB EE AT O
includes collection of brands well in excess of their own portfolio. In the past, A HIRRENSFEZERE > DIWikES
these bottles would be shipped away to offshore recycle sites, but this open B Rz 6k th[E R EE B4 SRR RS
loop will be closed once Hong Kong’s first dedicated polyethylene o BT E LRI AL B E /NI EE
terephthalate (PET) and high-density polyethylene (HDPE) local recycling B> {BFBEESEEEK S5 E5EE
facility, produced food-grade ready plastics commences operation by the S AR BB PE TR HD PERYEE i} ] U Bk

end of this year. “In Hong Kong, there’s still no FREER @2 A S HAM
proper ‘closed loop’ recycling system that allows BRI &4t o

for collection and recovery and reprocessing. In FMEZESIME . TRBHEXS
Q4 of 2020, Swire Coca-Cola , together with 2 ot G EEPETR
other partners, will open HK’s first PET/HDPE HDPEM S 2 45 o 75 20204E
recycling plant - New Life Plastics at Tuen Mun S0 > 4 5] [ A4 0 T K
Eco-Park, showing our company’s commitment B B AN A PR AL T T P
and leadership in creating fundamental change IEEERT (B BER
for a more efficient and self-sufficient plastic BlE—iee s ARy —EEE
waste management system in Hong Kong,” Neil B R S IR EIB AL |
said proudly.

Strengthening Consumer Trust with Recognition

Caring for the society and its consumers, and ensuring product quality and safety, are among the key reasons for
Swire Coca-Cola HK to be named the “Consumer Caring Company”. “We recognise consumers’ habit change and
the market dynamics, proactively offering the most relevant and timely products and services, whilst also striving
to raise our standard and quality levels. | believe these traits are in our organizational DNA,” Neil said. “It is indeed
an honour to have received this high-profile and well-known award for 9 consecutive years .”

Swire Coca-Cola has participated in the “Quality Food Traceability Scheme” for the 5% year and has benefited from
GS1 HK’s stringent assessments, winning “The Diamond Enterprise Award” from 2017, being the most prestigious
award under the scheme, serving as a powerful testimonial to the outstanding performance of our supply chain.
This scheme also helps us review and identify room for improvement, and continue to strive for excellence.”

As Co-Chairman of ECR HK, an industry advisory board initiated by GS1 HK, Neil understands consumers demand
better transparency of the products they purchase, from source to retail touchpoints. The board is working on a
“smart product label” initiative that advocates better disclosure of information such as ingredients and nutrition value
with a QR code print on the package. “It will be a win-win for consumers to have more quality assurance and for
businesses to better engage with customers by connecting offline to online.” Neil explained.

R eaEE

FrEREREEMZ 2SI EBXEIORNETRAOEEHES  SEEARER RO hFE EPER-
RO EREHEENBERENTHER  FEHRHRM O RARERNRS TR IERESEE

MER BEREARERFIATIDNA ZFIFFEREENBENFERILABEZARMEIRE

BEXOAOLERFSF2 A BERMRFBHEE ) -t EDNE - TB2017F1ERS5
RERANEATRELE EHAMRRHEEEHERIBIETE s AMHMABRAL L L FER
HERYZER MBI T RAB °

FIEERAGSL HKEB N I MNTTEALANEZEFECR HKIKE T F - HOSBEEER DR
EmEENERE 2B EEFIEEME EEEMRE)  RETERLITHQRE
HHEERE BrEFREN EREE MOFERERESE TERENER —HTEHEEY
mEERC B—AEEEFARRETEH ' 020585 -

* Hong Kong Solid Waste Monitoring Report 2018 & # & fF 1) 8 22 37 252018 6
https://www.wastereduction.gov.hk/sites/default/files/msw2018.pdf



BUSINESS CONNECT

GS1 Global

GS1 Joins the
Fight the Fakes Campaign
to Combat Fake Medicine

GS1pk & TFight the Fakes 2B 8

Bn¥TE (e

1 in 10 medical products in developing nations are substandard or
falsified, according to World Health Organisation.

To help raise awareness about the dangers of fake medicines and
effectively combat the issue of fake medicine, GS1 joins the Fight
the Fakes campaign comprised of 41 partner organisations,
representing doctors, nurses, pharmacists, patients, manufacturers,
wholesalers and industry.

The use of GS1 Standards in Healthcare can help increase patient

REHtRFEERNBERER™ ERPER
B10%ZEmERENH 5

RHEPRAARHREBDERARNRINES
MATEREE GS1RL# Fight the Fakesl4B#iAK
B —-ABRBALEMBRE RRER

T BEREI R A EEE DIEBRITE

R EREIETE FRAGSIRE Al B RER A
?E?Hﬁﬁ’%iuﬁlx\E&E?%E#@E@Lﬂiﬁi_/yﬁﬂ%ﬁéﬁ’ﬁfﬁ%ﬁé

safety, drive supply chain efficiencies, improve the traceability of {REEEAMEGE -
medicines, aiming to shield the supply chain from an influx of
falsified medicines.

How GS1 Standards help?
GSIZZEN I E B BREEIR T

GS1 DataMatrix - Unique Barcode to Support Patient Care

GS1Z4(REE - B— B HREE FERA

One of the most commonly known examples of global standards in healthcare that
encodes a great amount of data in a 2D matrix barcode, including attributes like
expiry date, batch/lot number, Unique Serial Number.

L2 REEEEZEANREBETE b —#RIBRSE A8 SEERBX MR -BE
RIREE -

GS1 HK’s REAL Visibility Solution - Prevent Counterfeits

LIGS1 HK REAL VisibilityPs &

Healthcare stakeholders and consumers can instantly authenticate and trace the
products with a mobile scan to prevent counterfeit healthcare products and fake
medicines. A mask company in Hong Kong has also adopted the solution to protect
their brand.

ZBBETERNERHEENE B FHIBIHEN  FRBEREREETEYIEM  BHLERR
EBRERMMBE - BAMOSREINERERE RRMERE -

Through our standards, we want to ensure that fake medical products
don’t get the chance to reach consumers in the first place.
GSINEZEEHE SRR INEENER MHIHBRENBERRAHEEF Lo
Miguel Lopera GS1 President & CEO
GS1FERATHAREL
Protect your healthcare products from counterfeits, contact us now:
NEBREEABNEELIEERRITERE  BUDHST: services-web@gslhk.org

REAL Visibility
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Probably the Smartest Mask in the World
ngEettR ERIEEINOE

The pandemic made face masks an everyday essential, in the past months we’ve seen various mask designs,
transparent ones, biodegradable ones, reusable ones...how about an internet connected, and smart one?

A Japanese robotics company has developed an internet-connected “smart mask” that can translate and transcribe
messages for users. Users only need to place the “smart mask” over any standard face mask and connect it to
smartphone via Bluetooth to transcribe speech into text messages, translate Japanese into different languages,
make calls, or even amplify the mask wearer’s voice.

The company also has plans to expand image systems of the face
masks so that AR and VR can be supported in future.
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Drive up to 70% Increase in Sale with Live-Streaming
BERAmBTER70%HEIE R

Liguor brands are facing decrease in profits due to lockdowns and restrictions on
gatherings. An e-commerce platform in China teamed up with drink companies to shift
entertainment online and promote drink products via live streaming club nights. Musicians

and DJs held three-hour live music show on the e-commerce platform every week, viewers
were encouraged to purchase drinks at the same time as if they were in a nightclub, creating
a “shoppertainment” experience.

During one of the live shows, the sales of imported liquor from a single partner brand
increased by 70%, and sales of its whiskey products increased eight times compared with
the same period on the day before. The e-commerce platform has announced that this is a
long-term project and will create live-streaming marketing opportunities for additional
categories in future.
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Forget the Past and Start from Scratch
Online Skincare Products Business

Doubled in Epidemic
HERBA WEEMGE
PIHESmEBEREEAHEE

Richard Chu

Founder, Premier Living (Enterprises) Co., Ltd.

KKR

SHATE(RE)BRARAIMA

The ongoing impact of epidemic is seeing businesses winding up
one after another. Richard Chu,
(Enterprises) Co., Ltd.”, said despite the widespread impact on
retail, the sales of its skincare products on its online store “Beauty
Online” has doubled since the outbreak. For a new company with
4-5 years of history, it has been blessed by the circumstances.
Richard admitted he was just trying his best to muddle through at
the beginning, but convinced that only with the determination to
break through the comfort zone, would “Premier Living” gradually

founder of “Premier Living

succeed.

Opting for the Creme de la Creme in Skincare

"Our company used to be a distributor of Dow Chemical Co. in Hong
Kong, supplying plastic raw materials to local industrial plants since
1958. 10 years ago, we noticed the evolving economic structure of
China. The service and retail consumer goods sectors were
developing in full swing, whereas light industry is slowly declining.
Since then, we decided to diversify our business to balance out the

risks.”

The company has considered different products: electronic
equipment, infant food, beauty and skincare products, etc. “The
profit margin of electronic products is too low for us to stay afloat,
even if we worked closely with partners like HP and Lenovo on other
business,” Richard noted. “The product life cycle is too short for
organic baby food, with shelf life of just around a year, leaving only

half a year for selling after importing from foreign countries.”

“Skincare products are becoming like household products, so even
the market is competitive, we find our niche in Swiss-made brands
which are of top-notch quality and scarce in the market. We try to

BBERREE EHERAEETR BElE
E(EE)BRATAIMAKRTKIR(RIchard) 407 »
B BRI I TEIE TR SR BEEER
AFRUEU LB R - BH—KEXERE4-5F58
ARRH > MERBRBE - RKEFIRichardth
EIREORBEA ARE—RTHEERAT &
MR NRY TEEDES L]E-

HEEEBm Sk

(195848 - A R £EMEA BT BN
275 > B ERAAT BN I E - +80 B
BRANCHSHEA BB RHERTEN
B2 BREMNME TREBIBRE - @R
DETHE DHAR- )

ARIBERAATISESR . EF8M BHREMR
EREBRE  BFHEMEMNKE HRAAT AL
BHHP LenovoEEEBM  MEEmE I
F; AMBENEERNRERTERBLIFE  RINER
AOEBRBRAERYELAHEE ERBHALE; &
BRABHERE #ATERFIA BRHATE
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drive down the cost by selling products online,
hoping to earn a spot in the market.

“Beauty Online” is now selling more than 100 kinds of
skincare products imported from Switzerland and
France, such as Derma Meédream ~ELEMONT -~
Swissdé and self-owned brands B’lifey and La
Vibébe. In addition to online store, their products are
also available on more than 20 e-marketplaces. “We
focus on using e-commerce platforms because of
their huge customer base and collection of goods, so
consumers can enjoy free delivery when placing bulk orders. Their
systems are also upgraded regularly to ensure a better shopping
experience, but for SMEs like us, upgrades can be costly.”

“There’s trade-off for sure, we are unable to collect customer
information for targeted promotion, because the e-platforms own
the data.” Richard said.

Using Technology in Every Possible Ways

The company has been actively using new technologies for
promotion and boosting sales, for instance using GS1 HK’s e-coupon
“We have tried to negotiate with enterprises and
organisations before, to let their employees and members shop at
discounted prices. However, issues like manpower and logistics got
in the way, for example who to take care of orders and money, and

platform.

how to dispatch goods for the whole company.”

“GS1 HK’s e-coupon platform has helped resolve the issues:
companies only need to share a link or QR code, and buyers can
shop and pay on the platform. Orders are received at once, and we
arrange delivery quickly. This opens up a new market we were
unable to crack.”

To help companies register for Rewards
Programme by more than 100 banks, GS1 HK’s
e-coupon platform is connected with JETCO
(JETCO) banking alliance and eBuy International’s
platforms. Specifically, the e-coupon platform will
list out all participating companies’ products, so
that the banks’

identify and select those suitable as their rewards

procurement department will

or redemption items. It helps companies access to
the enterprises’ sales & promotion channels easily.
GS1 HK also provides a number of value-added
services, such as re-targeting, automatic order
reminder, performance and data analysis services,
etc, to improve sales and marketing.

The e-coupon platform is developed based on the
Global Coupon Number (GCN) standard, allowing
companies to attract consumers in new ways.
“Beauty Online” also plans to use the solution to

REInLamid  Hi5FER B2 BERE  LEE
D BERENA BENSIE—FE (L)

& =TRIBIESHERBIBIOOR IR T EEARA D
BB S WDerma Médream~ ELEMONT>
SwissdéR EBRMmER lifeyfklLa Vibébe o
RichardfBlBRAIL > ERE20ZEREFS
HWEE RRAENERFEES REMaAE
FEAMBAR XA B HEEREREE 1K
BETRAREN ABRTREEREE SLEH
/N AR ER AR LA R o) B THHEmBER -
Richard AR iEEHREH UNEBEER > /E3t
HEHEE-

e EALA

Richard R RABERGH AN REAER B
RIHE EAGSIHKNEBEFEESTEERE—
Ble MBERPENEEBHNEGE BHETH
SELUEEBRY ERGFENATRY AR
B EWGETE W REF RPN BT
BESTRERATELERER CXRATHE—
1REFENQRES  EXBIAJ T A LR 3R FIED
RUEITE 2B E AR MERHBEH
DFTRBv ™5 < 1

AELETEEBETHNESKRETE D
—ME>GS1HKNBEFEESHTFABHAIRE
(JETCO)$R1TE#EE HeBuy International V&
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AHBREEDMBNERZ— BPFERKR
BEABLEHXEE AR MBLEIZER
5> fRe-targeting 5] & B YR ~ AU BUiE
PSR HEREW LS E
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launch discount packages. Besides incentivising customers’
purchase and trial, driving buyers’ traffic to its online store and social

media is also the major goal.

According to Euromonitor, the retail sales of China’s skincare
products market in 2018 reached 212.2 billion, a 13.2% YOY increase.
The market is so big that the company cannot afford to miss, but
the high entry barriers, like the high cost on brand building,
complexity in import customs clearance and safety certification,
etc., have hindered the process.

“Premier Living” joined GS1 HK’s CTSBUS e-commerce programme
in hope to reach its 4 million active users to promote sales in the
Bay Area and even the whole country. “CTSBUS
programme is very suitable for SMEs, because it is an affordable
way to increase brand awareness. At the same time, it provides us
with one-stop services, including product listing, cross-border
logistics, customs clearance, etc. This is a great stepping stone to
open up the Chinese market.”

Greater

Richard’s business partners have echoed the programme is
beneficial to the brand, "Many local consumers believe products
delivered directly from overseas and bonded warehouses are more
reliable and quality-guaranteed, because real products may be
switched with fake ones when goods reached local warehouses.”

ZIEAREENREEESR

IS (GCN) 22, B
AR DHEE © A&
SRINFEN B S RHERE

BEL RTRSIBEEHEE

AN FEERRHERS
MEEAE R R EH
Euromonitor&#l g

20185 EEBmTHN

TEEE2, 12287 AL

E13.2% RichardB %

g BN mEME

B FIIE I mENERRESEZ - ALDBRE 2258
AESE > ERFACIRVEE SR o

NEZEMEBEGST HKWARE T (CTS)HMIEHE
BBz Te4aRERAR HEBAERUE
TEHE-ICTSHERBBMEBES /NP BHEP
BEre BEMESmEAE BRFEEARMIR
H—u R BiEER LR BRI ERS
PR TIEN RG]

Richard Mt XHBHBEHERBEREEEMNm
BT ZENHEE SR BSHABIINER FRIRA
HHER BRASE -RAERFREN ARALE
EmETERNEEEA RS RAE  EMRE)

“Think Outside the Box” is the Key to Digital Marketing Success

Major in computer science, Richard believes that the most important thing in running an online store is digital
marketing skills. Many owners have little knowledge about their products, but still, they are able to make them
popular. In the digital world, huge investment does not always guarantee good return, so SMEs and large enterprises

share a level playing field. Apart from the traditional platforms like Google, Facebook, and Instagram, he believes
other channels like GS1 HK BARzaar, Barcode Scan@WeChat can be useful too, so that customers in other countries
can browse the products on mobile phones by scanning the barcode, increasing their purchase intention.

As a member of GS1 HK’s SME Advisory Board, Richard pointed out the importance of digital marketing skills for
SMEs to connect O20 business, but to be truly successful, mentality is more important. He advised that if any
traditional business has set out its mind to transform or diversify, it must break away from comfort zone and start from
scratch, get rid of the old ways, embrace the new, and learn like a start-up. Only in this way, it can overcome adversity.

= HWEREEE

EEBEMR2MRIchard? A EREREZNEHBEHE ) FEAXEETDHER  HRIF

EmEFEEER AL - BHIFAEEERELE DREE > FIUTHE

INERAME S HMEZFER

R INTE & o MAIE M S 1E I BE TR Google » Facebook~ Instagram » {Bf# 135 L& 48 75 U5 > 7R
BB EAHMEREUNGCS] HK BARzaar ~ RIS R — RO MIEFHE B HEIMBBEDENT

WiREERFE TFHRIABER BRABEER-

EAGS1 HKR/NE2EEHEZEE®—8 Richard R MBS EIHAE NE A LAEEH/ N RITBEEE
BER BEEEMIN DEBEZ - MFBERTELSROBENZTHE  BXRTELUE
pRTL S IRBEEI A EAE  MEBAAAI AT —RMABRMEE 28 BRREILMN T ARERBTSR -
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Facilitate and Speed Up
Custom Declaration
in China with Barcodes

551 EMNREDO PE

P 1

China Customs has implemented GTIN (barcode) declaration
function for the ”Single Window"” system by connecting GS1
China’s product database with China customs system. This provides
a convenient and fast method for enterprises to complete
declaration form through intelligent autofill, thus China Customs can
obtain product origin and information via GTIN in just a second to
speed up declaration process and improve accuracy.

This is great news for all GS1 HK members trading with China, as
they can leverage the optional function of “declaration by GTIN” for
faster clearance. If 489 HK barcode is used for declaration, GS1
China’s product database will query GS1 HK’s BarcodePlus platform
to obtain product information such as brand name, product
description, category and place of origin etc.

To enjoy faster customs clearance, GS1 HK members should upload
product information of respective barcodes to our BarcodePlus
platform.

!
\

99

BB ERARREEERE—' O a iR
(GTIN)ERIRINEE KB AR EGSIHED &M
EMEUREEE X r EENRERR PE
BRATLAEETT S RERIE) IRERERFIR IS
FEEE MR XEEIRERAIRZ

{E{aI 23R AR ZR P BB L GTINR IS R 4R » U SRER
HE MRS 24895 K5 GS1HE E mEUE
ErEsMGS1 HKHERE M F & (Barcode-
Plus)  FEBERIEE(GTIN)ETHIRA Y EE
mhf E SRR B SR AEEE B B Ao
FRLLOBE B BIRRIENE ERER L&
E|BarcodePlus¥ & #h o] = 2 IR FEHR BE

“Declaration by GTIN” process M&RiEHIR H2

GTIN

Data Mapping
HURAC Y

GS1 China’s product database
GS1 FElE R EIRE

GTIN

Intelligent auto-fill feature

China Customs HhEl&R BERIE

@ China Customs can

@ GS1 China’s product database is
connected with China customs
system via GTIN. If 489 HK barcode

GTIN

use “intelligent
auto-fill” function to
obtain product

is used for declaration, GS1 China’s
product database will query GS1
HK’s BarcodePlus platform to obtain
product information.
GS1HEINE R BIRELFESHAR
% > EHERIRE SRS E4895 AR
GS1HEEREERERHEGSL HKH
BarcodePlusf& > ERBERE

@ Enterprises can

complete customs
declaration with
GTIN.

2 DRISFAIR] ©

Declaration FE#R

information via GTIN.
FRELS R R A BB IR
WEHETT MEAERIE)
BELRERERS
Hiflo

Importer A

Benefits to Enterprises:

v~ Simplify customs declaration procedure

« Improve efficiency of customs clearance

Vv Benefit from the enhanced business environment

HEXNIFE:

v BlEETE
v REEMNE

Apply for product barcodes from GS1 HK to enjoy faster customs clearance, contact us now:

I ZFREEE mIENS  ER AR ER] S5 E T % . services-web@gslhk.org
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Reusable Straw Crowdfunded HK$600K
Caught Eyes of the Global Brands

B]E 2,000 E R=608
EXmEE?

The Chinese proverb “The Circumstances Make a Man” is perhaps a
good portrait describing the background of Jason Li,
Director of ‘ThinkThing Studio’. Began in an architect office more
than 10 years ago, Jason resigned after a year to start his product

Managing

design business. “The first product | created was a USB card reader.
I made a luminous perimeter to signify connecting the two surfaces,
where storage data can be expanded to infinity. Sadly, few people
appreciated it at the time.” Jason hopes his works can convey
meanings and establish connections between people and things,

not a one-off object.

Tenacity is the key to success

Despite different in scale, Jason believes architectural design and
product design are somewhat similar. They both require the makers
to be ultra-detail-minded and thoughtful, so the designer items
can last. It took him two years to engineer and produce a reusable
drinking straw, branded “Ztraw”, which can be folded into a card

size.

“I have spent a whole year to devise a round nozzle on one end, to
a triangular nozzle on the other, just to enhance its foldability.
Another challenge is the material: The tube might leak or tear apart
easily if we use thinner material, or difficult to fold and trap dirt if the
material is too thick. At the production plant, we need to adjust
0.01lmm each time to create the perfect thickness.”

As sustainability and reusability prevails in the city, the Ztraw project
received more than 3,500 orders in online crowdfunding, exceeding
Jason’s expectations. The drinking tube is made of certified
food-grade recyclable sprinkled  with  patented
antibacterial agent from Korea. It can be folded into a straw and

materials
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unfolded into pocket-size, easy to carry and clean. Even though the
design will be patented soon, Jason further used GS1 HK's "Real
Barcode"” to prevent copycats, because of some upsetting experience
back in the days.

One-stop Anti-counterfeiting Solution

“| created a LED table lamp with octagon-shape base about 9 years
ago. It brought me acclaims but not much businesses. A few years
later, the same product appeared in a large homeware store, using
exactly the same mini USB port which was already outdated,” Jason
was a bit annoyed back then. “But now | see the product is sold in
different museums and lifestyle boutiques, | realise it was all about
the right place and right time: The lamp may look a bit peculiar for
consumers in the past, now people finally appreciate its singularity,
because character and individuality are celebrated.”

The reusable drinking “Ztraw” received enthusiastic responses. “Real
Barcode” was used to allow consumers to verify its authenticity to
protect the brand, and more importantly, to connect with buyers,
listen to their opinions, improve existing designs, and promote with
word-of-mouth.

When the buyer scans the "Real Barcode” on the Ztraw package, a
unigue membership number will be automatically generated,
equivalent to a Ztraw ID card. After filling in simple information, the
buyer can interact with the company and receive discounts in future.

“GS1 HK’s solution can combine the function of authentication and
membership registration in one code, which is one-of-a-kind in the
market. | tried working out a similar solution with some foreign
software engineers, but it was hard, so | chose the one-stop solution
provided by GS1 HK and its partners.”

ARF - JEANAEBE T ZtrawtBl EEHE LR
ZRESHE 3500187857 B#JasonfiFFHE
RN EURBAZ 2R NBEYR SR B L
HESEMNNOMEALD iR 2R E A EBER—
RERKNHEEH TR R R E R ERE
HHBJasonBEAGS1 HKBYTE RIS LA
ME8) 2R EFHRZIKRE

Ik VST S 5=

M9FRT RBERAIFBE—Z 2 AEERIRG
BB EEERE G RERBE B - BAREF
B RAEARERREFEI R —ENER &
HAEEFRRFHMINIUSBIEL BRRER
BLAN R BIR B BB EIEY)EE K Ry 18] 5 79 &
EEHEFRFNER BEBIRBEREI
B REINIRNEFRHEERREES 78
RESHHBEBANMERTILE EBERNZAME-)

Ztrawr] E RN E KE T JasonfRTER &2
BIRS) S B BRI ARG REREIN BEE
RHERER REMMEE -MRRBRHE
DAOIBRHEE o

SERFEH ZtrawBl & £ TENE B> EE@8H)
mEc—EB—E_NgE% FRAZZtrawh 5
P MESERHEEENRENEATES:
BER I EB BB A o

FGS1 HKEESE B R AR ESL EEMEA
“ER— BEMSBERER; AalBHRINENER
IREMBEICHEESZ BEHEULS » &E&
BEEEAGS] HKEHEBARMI—IREETF )

0 Consumer scans the 9 Consumers can obtain

“REAL Barcode” on immediate  results  from
the Ztraw package. REAL Barcode app and
HEEZR Ztraw s & verify product authenticity.
8 TEMEE ) B5aE TEpB I B e B HRESE
B EHEERNRENEDRE R

e A unigue membership number
will be automatically generated,
consumers can simply fill in their
information to interact with the
company.

R EEEGRRE—EE B -Ng
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Every cloud has a silver lining

Ztraw caught notice and received orders from all over the world,
including Japan and the United States. International brands, local
shopping malls and enterprises have been reaching out to Jason to
discuss collaboration opportunity or “co-brand” prospect.
see whether the parties involved share synergies in cooperation and

He will

avoid overdo.

Seeing the economic downturn caused by the COVID-19, Jason
hopes to see Hong Kong “arises from its ashes”. “Hong Kong has
been relying too much on the ‘old economies’: finance, tourism, real
estate. Now that the virus has the market reshuffled, Hongkongers
are striving for anything possible, and materialising different creative
ideas. | believe a new force of change will rise.” He found that many
buyers and suppliers, for example Ztraw’s customers, have drifted
away from the old ways of going trade fair and are now going online
to find new sources of products and supplies, all because of Hong
Kong people’s “never-give-up” spirit and adaptability to change.

During the interview, Jason often emphasised that companies must
contribute to society in order to maintain
momentum. ThinkThing Studio hired St.
James' Settlement to help with the product
packaging process, but not for cost-saving.
Instead, the company
better-than-market return - to help the
underprivileged live like normal. He called
companies to integrate
responsibility into their operations, not
because the company
reaps a lot of profits but
because they should.

received a

for social

HIEETERR N —AY
ZtrawB PR EHERZH > HAEEEHE - H
R A EE R EIBAERSFER
fco-brandl&tE o MEEAFMB/NEZE B
EEFREAsynergy 8 ESIE HEEH
NN o |
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BEETEZEMMEBE) - TBEBBEXKBER
TE R ORE HE RERBTELE
EMEAREEBAR BLTEEERNN—
R FE—RWMNE ) BEEBABTITAERE
HREESERE IUMEERRIFTLER
KRitER HrgERBEGSMER METH
FETE G Ztrawp &S o

SRS Jason TR BoEA A B E A5 & &
B EXNEERHE HABNKRERESEHT
ErEREEIR UFRARATREE HrE
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BHEEEMAEEEXNN—BD MIEBRF]
A olEEt g

ThinkThing Studio hired St. James’ Settlement to assist in product packaging process, aiming to help the underprivileged live like normal.

ARHRERREHEHILEREE T FERSBUE TSR
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GS1 HK 4R 15 B &

Secretary for Innovation
and Technology Visited
Smart Business
Innovation Centre

AR R REIA TR M)

0T has become an essential part of our daily lives, with an estimated
number of 2 connected device per person. It is also predicted that
43 billion 10T devices will be connected by 2030*.

Alfred Sit, the Secretary for Innovation and Technology and Victor
Lam, Government Chief Information Officer visited GS1 HK’s Smart
Business Innovation Centre. Alfred described the Centre as
“Technology Oasis in the City”, and explored how GS1 standards
and technologies like 10T and big data analytics are applied in
diverse industries, such as smart retail, smart logistics, smart
healthcare, and smart operations.

In addition, they also exchanged insights with our Chief Executive
Anna Lin about how businesses can adopt smart technologies
to “Go Digital- Go Smart” and enhance competitiveness, and the
development of innovative technologies in Hong Kong.

VIR R AEENN AR KOS AB21E
BIEMIOT INAETESHE2030E E E Y B AFH 5
EHERETNA30EZ" -
PHBRAFAR SRR RE K EEE AR
EMESIF TGS1 HKM MEERHLAIF
VEEKIBEEATLS ETHRMEHSAN -1
THRGS1AZEE  WIB 48 ~ KBUIE DTSR 10
EEETE - BEYR SEEELEE SEEE
LITHERER

BN > TR A G B MR M R sTsm b 2
BaEER 52 ) 71 IGo Digital - Go Smart)
RARFED RESBAFRENER-

XieXing from the Department of Industry and
Information Technology of Guangdong Province
(GDDIIT) also led a delegation to visit GS1 Hong Kong’s
Smart Business Innovation Centre, and discussed how
to promote the adoption of innovative technology and
development of loT across China and Hong Kong.
EREILEMNEECE—MAME EREREEEEREER
HE IR RAREZER 7 00 IR A G MU A& B B
HBIRIFTER B R R AR S R o

Explore our “Technology Oasis”
T RITEAZER TR AR

* McKinsey’s projection  Z£5(McKinsey) T8I ##%
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Customer Experience vs Price:

TREDEE
Consumer

\

4

By GS1 Hong Kong &5 R:Em5&

What’s More Important to Customers?

feYReREfAEiE MEHHEERER?

Low-price strategy used to help companies create competitive
advantage, but now customer experience is the next battleground.

73% of buyers point to customer experience as an important factor
in purchasing decision and 86% of buyers are willing to pay more for
a great customer experience*.

The concept of customer experience is easy, but hard to do. To
succeed in the new business arena, you need to uphold achieve
4 key strategies, which are also the core mission of GS1 HK’s

“Consumer Caring Scheme”.
& 5
AR

s e

Consumer Centric LUHBEEATL
Foster a positive customer experience at
every stage of the customer journey

R HERETHRERREERFNVEYRER

Strive for Quality BRG&E
Enhance process, product and service
quality by on-going improvement

SRR RENCE IR AER AR ERMIREER

Entering its 10 edition, the Scheme has recognised over 100
companies that demonstrated enhancement in customer experience
and adopted “consumer-first” approach. Participating companies
will have to go through self-assessment, on-site interviews and
consumer survey with a passing mark to be recognised as
“Consumer Caring Companies”.

REHE > bEEERR MEREL BHIRERN
RA%2 - BIRERBYIRRERINES

ABRET B73WHEERNRBYRERET BB
MARENEEZRER TMAESEKIVHEEREIUE
SHERIRREERYRER -
BYIRERNZTH BRORES TREML 2
ERARRRRIE > ELETFEGS1 HKIASLEE )
ETatBIBVEER

Keeping Promises {57k
Demonstrate service commitment to gain
consumers’ confidence & trust
BRREFRFEH BISHEENEONEE

Care for Employee FIZET

Provide employees a friendly and supportive
working environment with trust & respect
ABETRMEERENITERIE BMEEEMNEE

BEMOFR HAUCET T EEEERERRER
TUE R B FBE2MNEENELBT
> BIEEMEREHEEREERE T A B
au\—_["

* Statistics extracted from Econsultancy’s survey for Digital Marketing Trends R#%Econsultancy 85 iH 85 Bk
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Learn from the “Consumer Caring Companies” - real-life cases IIEEER MBHLTE] W92 TRMZETTUM
showing how businesses can excel in consumer care and {BICHBEHEYEEE L) AER:
experience:

)

| When talking about customer experience, online and offline integration has become a trend. Therefore, we
placed QR Codes next to every product in our retail stores. In addition to providing detailed product
information, consumers can also order from online shop via the QR code, offering consumers another
method of shopping. We are glad to be recognised as ‘Consumer Caring Company’ by GS1 HK and we will
continue our ‘customer first’ belief and provide premium, natural and healthy food to consumers.
ERIHEERE RMARIG LG TESENIEE - S HMNMTERANESEERT @B AL .
QR code - KEILURHEHBIER SN2 5> BETFILUSBAR Codett B L BEIMER HivF  SIhgia

REZ—EHEGRE - FLHGCS1 HKESE MLtz BERFF T Catalo’ M2 EEL B
EUBEATEEES BEFRREE RRANRREESTHAEMNEE -

View here
BEXR

)

Ms. Canace Lin  Chief Marketing Officer and Executive Director, Catalo Natural Health Foods Ltd.
ERELL EARBBRARERERABRADEEMHCIERNITES

C

Even with our rich experience, we still devote a large amount of time working on research and

development. Therefore, when customers try our pastry, they would not take it merely as a kind of food,

but an exquisite craft, a piece of art. We are thrilled to have received the Consumer Caring Company

Awards, and it’s a great encouragement to me, to the chefs and to the whole team, and a solid recognition
of our efforts.

HAKEREE ERMNERREFBSMEME IE  FERAZHEMANERER TREER

mANEEE > MeE—ELIE —G¢EiR RZMENAL - RMIEBREBEERIL LR

SrEERE  BHEAAN ABRNEMENEREONSE AR MEREHE-
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w here
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©

Dr. Martin Yim Chairman and Chief Executive Officer, Imperial Enterprises Holdings Limited
BEREL EREEERERADEERAERNTE

B
i
an
U

We value a lot the communication with our customers and we always receive customers’ opinions both
online or offline. From product categories, packaging, design, to even spray nozzles, we strive to seek
perfection and meet our customers’ needs. | truly believe that the more customers we engage with, the
better we can perfect products that meet their needs. We would like to thank GS1 HK for granting us
the Consumer Caring Company award. It is very encouraging to receive recognition for our
professionalism and perseverance.

AMREREEFNER B LB TAEREREFNER HERNER B -FT - EERE
i HPMAEHIZEE T AEEENER - ZFBRABTENZ2HE  HAIUEELS
BEEmENER- Prime LivingREHGS1 HKBE ML L b2 ) SERA T HFHM
R —ERANESE BHRMNEEMZEEETRE -

B
i

i
]

).

View here
) ) B o BEXR
Mr. Samuel Kwok Director, Prime-Living Limited

Eiffne e Prime-Living#2%;

C

Enhance consumer satisfaction and join our Consumer Caring Scheme!

I ENZIMNGS1 HKMBhO R E R RABEE A EE!

[=]
EL
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Fears Grow as COVID-19 Found
on imported Frozen Foods
How to Keep Food Safe During Pandemic?
mEARSHREmSIRRIEE
BE FTHNEFRERZLR?

The recent incidents of COVID-19-contaminated frozen foods, such
as frozen chicken wings from Brazil and shrimps from South
America, had stirred up speculation if the virus can be spread
through frozen food packaging in the cold chain.

Though there is no evidence the virus can spread via frozen foods,
the issue has set the alarm ringing on food safety. Food industries
are taking extra measures to ensure food safety. In addition to good
hygienic practices, implementing global food safety management
systems such as ISO 22000 and HACCP help to form a strong basis

to minimise cross-contamination of COVID-19 in food operations.

FRAANSRBERNEAZRER - BERR
BEZRDMBMXHS  BHELR IRR
MRS ES MMM AEHR?

HARFRABBERARS UL SRBRRER
EESIEARHRRZ 2N LI RMITEEE
FHRBRERBFRYZ R R T 2R RNE
£ BRUBEAEKERZ 2 EEREWIW
Z:1SO 22000%HACCP) » BilEHmEN EE B2
PR X B R °

ISO 22000

an international certification
standard that defines the
requirements of the food
safety management system. It
applies to all organizations and
can run through the entire
supply chain - from farmers,
food service, processing,
transportation, storage, retail
and packaging.
EEEMZEEERRAERNER
R RE-TREBRFRLEREER
BHBMNERZZ - BANRME
A BFEREEEE-ERE
EEEMRB NI Ed#H - HE
ZEMBERFERE R

HACCP

the abbreviation of Hazard
Analysis and Critical Control
Point. HACCP emphasizes
that pre-monitoring is better
than post-testing. It is mainly
designed to reduce hazards,

by identifying, evaluating,
controling, and monitoring
hazards in a systematic

manner, to remove or reduce
hazards to an acceptable level.
= EE 9N EE# TS
(Hazard Analysis and Critical
Control Point) IEX4EE o
HACCP:AE A BE IRt H 1818
B> B RHB S RS s~
il & B AT RSB RENEES
T8 R R s o

3 commonly used food safety standards and systems that can help the food industry to strengthen
their food traceability and quality management practice:
UTAZEBERITEREANRSE EeRnERMT RBEEERBEEEE:!

Global Traceability
Standards (GTS)

BB WMIRE(GTS)
Formulated by cross-referencing
with  GFSI recognised food
safety standards and other
international standards, it aims
to create a generic framework
that can be used by any business
in any country, to implement an
effective traceability process.
ILEEREEHKERETE2EEE
H(GFSHB A R HMEREN EmZ
SIREESGEMAL  E M SRR
AR AT LA AR 2R ITE
BB 38 AR o
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HRIEE
QUALITY
FOOD : -
Traceabity Quality Food Traceability Scheme+

BERMFHEEN TS+

MER R RIFEERE B+ RAFRE

To help companies consider food safety in a holistic manner, GS1 HK
invited SGS to join our scheme as an audit partner and form an advanced
edition - “Quality Food Traceability Scheme+”. Taking reference from
food safety standard requirements, such as ISO 22000, HACCP and GTS,
we aim to help companies optimize and ensure food safety more
effectively and to provide safer food to the consumer.

Total Score

Scoring System
#8453 (0-100)

%A

AP EEBLEREIRMEE > GS1 HKETS
SGSH/BEBMH  MAERRAN HBEERRIR
FEIBRHEETEI+) < BB EISO 22000 ~HACCP
REHENRESEREMZ 2 EERAREMN
AR ST ERE ARG EUE2ER ARG
REHEE BEMERERRZE -

Diamond Gold Silver
#a & i

I 1S022000, HACCP and GTS
1SO22000 * HACCPE mZ 2 BRI ARE
MEHEMRE

70%

Cover 4 focus perspectives and 12 criteria
HEAKIBE K 121820

GFSI recognised food safety standards and
other international standards certificates
GFSIFAIMN B mE 2R R EMEMRR D H

15%

*IFS «FSSC22000 +SQF +BRCGS <HACCP
+1SO 22000 +1SO9000 +Global G.A.P.

10%

3 Training
23l

Complete relevant training courses
SERkAERAIEHIERAE

Extend traceability coverage to upstream / downstream business partners

Coverage
A 5%
Join Quality Food Traceability Scheme+, use technologies to ensure food safety, enhance consumer
trust and raise the bar for Hong Kong standard.
2MEEeERFEENHAZ+ SRAMEMFERZE2ERE -MEHESERSD ATERRIEM-

FIBIREBIERE EiFS MRS ER A

QUALITY

FOOD

Traceability
Scheme

MEH R RIRIRE R A E R

@ Quality Food Traceability Scheme
=Nt %

EBEEmiFEELETE

Quality Food Traceability Scheme has recognized many food

companies over the years, among which 7 of them participated for 6

consecutive year (as of 2020). They all contributed to uplifting the

local food safety level, promoting product traceability standard,
enhancing food value chain and operation visibility.

MEE R RBEEHAE I ZFERAEZTEREM
AT HE20205F HP 7R EBEECF LM
PSSR F At B 2 2 F E B R E EE T
REEENEEFHEES A ENaEEEaR A
R RERTER A mER BRIt
2N 7 2B Global ECREIER =34 [EFEH
BHEIEIZ(Efficient Consumer Response): LR
S ERBER Y REMAES]

In order to improve the speed and capability of companies to deal
with incidents, the scheme has added a ECR Index. The Index is
developed in accordance with the Global ECR.

[ Participating Enterprises in Quality Food Traceability Scheme 2019 (in alphabetic order by company name)
MEE B RREBHETEI2019,85E % raaemsSIEFT)

M Gold Award Enterprise

SR Silver Award Enterprise

A% Diamond Award Enterprise

p)
7/? FrieslandCampina air
V\owVISl'llvlﬂ \c»r nature
5] e
Nestle
= g
P | Ceetity @m Wyeth|Nutrition T ? B iE L RICH HARVEST
AETOTEEE ) BEERR I agaa CRLLLLLEL

Join Quality Food Traceability Scheme, to improve traceability, accelerate product recall, protect your
brand and strengthen consumer trust °
SNMBEERIFHEERE RARRTEMNE - MREREUIE - FREREREEHEERED -

To know more

=]
TRES N
E 20

To apply, please call ;¥ FEEE (852) 2863 9764
or email to JBFZE food@gslhk.org
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Go Smart

Industry 4.0 is Not as
Complicated as You Think

I8 T 5= 4.089 FE B

Due to mask and anti-epidemic product shortage in Hong Kong
during COVID-19, Hong Kong business people sprang up with
domestic designs and started production lines. For instance, around
60 companies which make anti-epidemic products in Hong Kong
have applied for GS1 HK’s 489 barcode. Known for scarcity in land
and expensive labour cost, can Hong Kong walk down the path to
re-industrialisation?

“Industry 4.0 is actually not as complicated as one may think,” said
Heidi Ho, Principal Consultant of GS1 Hong Kong. “Industry 4.0
incorporates ‘Go Smart’ concept, simply put,
digitalized and automated production and supply chain by using
technologies, and gather data for analysis and gain insights. This is
not far from most of the existing operation model.” To realise
industry 4.0, she revealed 2 simple yet essential technologies
required in the digitalisation formula.

"&5\ B - MBEL FIBES

Barcode (GTIN) is the unique ID for every product, and it has evolved
to manage all supply chain processes like product expiry control and
batch control. By using various types of identification codes (e.g.
SSCC, GIAD) and recording the corresponding information (e.g.
batch no., volume, order no.), users can scan and instantly obtain
product information from system. It simplifies manual stock-take,
and accelerates goods receiving, processing, dispatch or even
goods return, avoiding loss caused by

expired batch.

it's to achieve

Heidi it is still
common for a company to record
batch
process, which can take up 15-20

has observed that

expiry or through manual
minutes per order, resulting in huge
opportunity cost. She emphasized

the information captured by barcode can be recorded and analyzed
to assist company drive a minimum of 10% cost saving and avoid

shrinkage loss.

21

RBIERAREIO S &EE A m b IR BAB A LR
ANERIMNEERE IRBEESER ABEEZ
B reOMEE R EER B TER R A B R
FAGS1 HK 489S AMB AT ER T -ATLH
B AR EIEE T EME?

ERIRELI A T 4.0 EBH —EREERE BGS1 HK
EEBEBAEERRE TE40MNE2F ARER
o Bt ERMEEHEL Bt WIREHIEE
DRAEARR HEHEARRREEREA R
NEE WIS HE BB ER A ENT A BRBW
KRBT 7585 AT ZE4.089FH o

Barcode Solution - More Gain, Less Resources

FB(GTINDRERB—E MBS MHE KT #&
RIEM FIBEBIFEEERIL R EREIE
Fniz-mP RBN AR EEEGS1HRIE (N
SSCC GSIN) »sCERHERRVE KL (UIHE B8 5T
EESRES) iR IR BRI AN A B ER IR AR
EFEFEE M
RUEE TR
B-#ae-U=E
X AL B G EE oA
BERRYIRR

o) Bt B - IR B

TENUNFRE
BEH B S REIERINDAIFE S8 SETEER
RE15-2070 58 #8518 BISH G o 5 2 S RS
FREBERIMUD T ERBATHEEL10%
B9 BY 2 3T 36¢ SR HRFE ©
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Go Smart

RFID Solution - Less Manual, Better Return

RFIDE AT - AFEDBIHRES

Deploying RFID solution with sensor devices in daily operation
greatly reduces the human interventions and support automated /
smart management. As RFID technology matures, its cost is
relatively insignificant and its return-on-investment is high, if it is
correctly applied. “Based on the past project experiences, some
applications can achieve at least 20-30% cost savings on the overall
operations,” said Heidi.

Some common applications include warehouse management, asset
management and “Smart Productions”, she observed. Without
changing any process flows, simply changing the dispatch labels on
logistics cargoes into RFID-enabled labels, company can instantly
capture the entire dispatch movements

include the delivery order, dispatch quantities,

item and item batch information, etc.

RFID application in asset management is also
growing, for assets like machinery, trucks and
containers. Company can know the asset
movement anytime and ensure if the asset

ended or need regular
Heidi added, RFID can also

enable “Smart Productions” processes, by

life cycle has
maintenance.

automatically monitoring the work-in-progress
in real time to improve productivity and reduce
loss count.

Shorten the Learning Curve to Go Smart

SMEs may think these “high-tech” applications with huge
investment are for large corporations, but Heidi refuted the notion
and said she had helped many SMEs, and legacy brand with 60 years
of history, to deploy digital technologies. She believed it is a prime
time to tap on technologies to “Go Smart” and realize digital
transformation, especially when the Government offers abundant
subsidy schemes like Technology Voucher Programme.

GS1 HK’s Smart Professional Services team provides consultations
for a wide range of industries to help increase your profit margin. We
can also provide you updates and support on the application for
Government funds such as TVP, speeding up your process to
funding and transformation.

K0 BUEE T FE AR F 1D (53587 5)) S 7E

BB
AREED EAAREATRIE BREBLE
Bk

—H

2R S AL B RFIDEIT R S 2 B BRI QB
M8 E RFIDBYR EERE(RON T UIER T
B ER RIELUEEBER RFIDERAS
A BB T/ 20- 3006 BV HBRBIE I i Ao

MisZENTEERANEEEE - EEEIEM
MEEEE I BEBARBLAHTEEBREZ
SAFRTFRHNEEREHR LEEHRFIDNRER 2
BEEEREEREAL / #5812 BEEEE]
B HE MRt REFE R BIF—8 T 2%

o) B B 7 BE = ) 2R
ZEIPERFIDKRERE
REEE WKW FE
MEEBREEE- XS
BRFIDRGEIREES [
A REMERF ISR E E L
B R ERBMEEREDN
BRI b4 RFIDIE R FE
BRTEE4E LBl
BE AR EBREFW
B iR AR B AR 1

TiRF £ AR E RN E
B AR
REBRAESESE LS
AR LA SRR R A%

i

FEEN - MEERFBETERFZHNEEE
BOFHIBMIEEHITEAEEE Go Smart) iR
RA RS SBUNEE) SR BB R
IR ESIAB e RE LRe

A EEENVBEBEGERSITERMER RINE
SR WA M | FEFE SRR T &I
R SEBTARIISE S MIREE -

Heidi Ho is GS1 HK'’s Principal Consultant, an Accredited Auditor and Qualified Global Traceability Trainer for GS1 Global
and GS1 Hong Kong. She has more than 10 years of experience in auditing regional supply chain for different kinds of
companies. She is also a Member of International Food Safety Association, Hong Kong Food Council, Hong Kong
Logistics Association and The Chartered Institute of Logistics and Transport in Hong Kong.

AEERGSL HKERREE A ALOFEATNE A BRI EHEENZELH AFGS1 Hong KongkGS1 Global 2 IKAlEH
HHRIEZERIGEEER TEERERZEHE EEARREES FAM G R A EH 2SR E-
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Go Smart

Learn and Explore “Smart

Warehousing” in Just 30 Minutes

- A Step Towards Industry 4.0
30 EREETFX408E
RRIBEEZEA]

As stated by a logistics expert, “Logistic sector needs to be
loT-enabled or die.”, it's now the time for companies and
e-commerce platforms to transform into “smart warehouses”.

In our lastest e-learn video, you will learn about the 3 critical
elements in a smart warehouse shared by Heidi Ho, our Principal
Consultant, and take a virtual tour of a 24/7 smart warehouse in
Hong Kong to explore how they helped clients in inventory
management, goods receipt, pick and pack as well as expiry date
management. The company also demonstrated how they can
handle 28 orders at one time!

Legacy Business Reveals its
Digital Transformation Joureny

BMHBRBET (KT LYBBENYT 2
IR o Fb R BE ARBEBEN 1
BEA) -
GS1 HKEBHTHIME -2 BRET > & & EwRER
ARERETBMI BEEE H=ZAEE
FHARESBEE— 024/ BB IRBE
B BEM P EENE AR Y S

BB RA ST R (T F — PR 8
BEEE/\RiTE !

=]

Register now to learn from our latest
e-learn video - Smart Warehousing!
UEIBSRERMNE 2SRRI EEE)!

®

and Tips for TVP Application Success

EREZENINERS
FERHEEE TR

With technology, a small change can make a big difference, and this
also stands for legacy businesses.

PH%

In GS1 HK’s recent webinar “The Secrets of Successful Application
for TVP”, Jeff Law, second-generation owner of Sun Fat Heung
Food (Top Soya), a company producing soy products since 1958,
shared how he initiated a series of “Go Digital - Go Smart” strategies
with the help of GS1 HK’s professional team. The company used ERP
System and resulted in a 20% reduction in administration costs and
20% increase in inventory turnover. The company is planning to
apply for TVP again to deploy Industry 4.0 technologies in
manufacturing sites, to monitor real-time production, environmental
and quality data.

In addition, GS1 HK Smart Professional Services team revealed the
tips for TVP application and how GS1 HK can help businesses apply
for TVP. A representative from Innovation and Technology
Commission explained the key points in TVP application.

BHRFETERCERERER BRE—E/)
Eo AN ABIR B R ENEHIRIET
M85 o
R GS1 HKERTZ MR TFReER 5 ThMiER ) 38
EF> B60FEFE -FETmERNTHE RS
(EREREF_ARERABZEBIADETATW
AITEGS]1 HKE2£EBIRE T I RER S &
PR TGo Digital - Go Smart) o 93| A%
ERPR L AEFEHIR T20% TS IRFAEFES
EEEER20% o Jeff R B st BB RS [R5 5]
ATZEA R ERERE ERE IRIFHIENE
=ECER

IE5h > GS1 HKEXBK TR BER DR T A
TRH% 25 ) BIZRPI LU N (A7 BB FRER - BT ARt
BREBTNET R | PR R RIS R E e

Register to watch the webinar and learn
the latest tips for TVP application!
U RNERERE EREAE RS &M

Contact us to learn more TH#RE % IRIEHFE: services-web@gslhk.org
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Go Smart

Sharing the Secret Weapon
to Navigate Challenges
@The Virtual Al Summit

B TERREEFEEZ 23
@AIllE=

Understanding customers can be a way for businesses to navigate
through challenges and adversity. In the world’s largest Al event -
The Virtual Al Summit Hong Kong, our COO Dr. Stephen Lam
demonstrated how businesses can turn data into insights and
predict market needs with “Go Smart” technologies.

As the strategic partner of the event, GS1 Hong Kong also hosted a
workshop to demonstrate how businesses can analyse retail, supply
chain, manufacturing and property management data via success
case sharing and discussions. In addition, GS1 HK also showcased
new solutions that can help businesses weather the storm.

RAWHEENTHRIEREEXBASHBIRITT
ZEREBNEP—ELR - REREARBEALE
FEEZEAIBEEBREL GSLIHKEFEER
EMERIBLNETEREAIARBIREERR
B> LIE % TGo Smart) B EITTERIDMT

TERRGRVRBE SRR > GS1 HKIRE M T TIF
b3 > BRI B2 0 F K5 5 BT 1B 3 P W0l
TEHER EENER EBRRBIBEEIMN -
ItESh > GS1 HKIRBH T & REr# 5 % > Bb R
AL

Turn the Tide of Retail
Sales Decline with
New Business Model

LAsr#h S IR,
HETEEI

Hong Kong’s retail sales plunged 24.8% in June from a year earlier,
falling for the 17t consecutive month because of the pandemic and
the volatility in the market. Every crisis lies an opportunity, “The retail
sector could turn the table around if they adopt new business
model.”, said our COO Dr. Stephen Lam in a webinar held by SME
Centre.

Stephen shared how businesses can “Go Digital -+ Go Smart” to gain
consumer insights efficiently and effectively, use data-driven
strategies to make business decisions and engage consumers for

better experience.

SRERMZEZERRTE KBECANTEXAE
S BERE T 24.8% EE17MEH - BEHMA
o AEEEEERENERIE TR/ A
ETEpp LR RS EERANPER £
NEEL AT

MR IES EBE TR ENMAER Go
Digital* Go Smart] ER~EBEM T HEESE I
ERBIBMIFRARNERELS  AHEELK

ESURES:

View Dr. Lam’s sharing
BEMEBELHNDZ
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Go Digital

can Use Barcodes
E:‘ﬁ'ﬂl%ﬁ%zklbﬂ
EHEEMYESE

3 Smart Ways Shoppers /_ée |

Barcodes can be a staple in people’s everyday life. They are not only 2 G {§HE BT LA & &8 A £ &R — 2815 - — Bl RS
a powerful tool for retailers to speed up the checkout process, but EBEM{EIE FMETEZEBINRE RERIBRE
also for consumers to shop with convenience. BOEEEEBYE L@

Real-life situations how barcodes can make shopping easier:

HEEEhERKBIER:

Obtain Product Information:

Shoppers can obtain extended product information
from a product they are interested to buy simply by
scanning its barcode with Barcode Scan@WeChat
function.

EvEREN:
HEETTEBMENR—RI T REGAREBNESR
RS B S ERE

Compare Price Online:

Shoppers can compare product prices in different
markets instantly by scanning the product barcode with
“Online Price Watch” function on Consumer Council’s
website.

BPBFR (&
HEEAUEBHEEEE LN B LEE BB I REER
{6 > BB AT AG (o

Shop Online:

While at home, shoppers can scan product barcodes
with the scan function available on e-commerce
platforms like HKTVmall, eBay, Amazon, Taobao etc, and
purchase products online.

PR
HEBENRAINSEEETAWMHKTVmall~eBay T8 E 7
HEF R IRHEE QKNS BMEZAL KPS tﬁ%,@ﬁﬁaﬁéuu
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Go Digital

The Fast Track to
Double Your Sales
- Sell Products Online

HRER MR E SRR KRE

Consumers are shopping online more frequently than before in the
“new normal”, and revenue of an e-commerce platform surge 97% to
714 million in Q2 2020. A Hong Kong food company also started
their “Go Digital” journey and doubled their sales.

In addition to food products, other products like healthcare
products, skincare & makeup, electrical appliances, housewares etc
are also sold online. Hundreds of products have been listed on GS1
HK’s online platform - GS1 HK BARzaar in discounted price,
including products from Super Star Group, Dashijie, Hang Heung,

Meiriki Japan, La Raine etc.

GS1 HK BARzaar is a free promotional channel for GS1 HK corporate
members to unlock extensive sales opportunities and reach over
8,000 companies and their staff, family and friends by offering
products with good deals.

Become our merchant and seize the opportunity to grow your sales!
BIEEEEEEEEiL  TEIRAGS1 HKE1EE R |
Please contact us 55 %= ' = services-web@gslhk.org

Brilliant offers as follow Z{EEEEINT:

v v

DETERMINANT - 20% Discount on
Shirts
DETERMINANT - F{ X & @8I B =

Promotion period till 7" November, 2020
BEHAZE 2020611878

Sleeve (2 pcs)

BEHAZE2020511830H

“Brilliant ¢ All-round ¢ Reliable”

HYone - 50% off on RFID Blocking

HYone - RFID [F35RE (2F8) #18

Promotion period till 30t November, 2020

MEBYRAHENSR ARIESEE T
AI7%E7.IEETT FAEBER®RE [Go
Digital) B¥#R LHi5% £ EHERT2E3F -

FERERMEG EthERERHNREER -
EEC BETFER XARAETHHNRAE L
HEEER ESEABAEHERNGSL HKHW
48 FFEGS1 HK BARzaar E22, LUEREINE
Em SEBEERR AMEIEE B4m

La RaineZE MR o

GS1 HK BARzaarm—fE:EGS1 HKEXEE%
BEREHEMEBENTE BEEREMEHER
B ZEBES000E R EMEEE T RMfIny
EING-

Visit GS1 HK BARzaar E L
IEMBEGS] HK BARzaarF &

Vv

MingCha - Purchase Thermo
Brewing Bottle Set at HKD268
(Enjoy 20% off on regular price tea
products after purchase)

BA%E - HKD268E fRiR AA R ((EA M
BB BERTLGIMTBEEREER)
Promotion period till 315t December, 2020
BEHIE2020F12831H

IZib ZBE 200 |/EGS1 HK BARzaar
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New Members

GS1 Hong Kong welcomes the following new members

B4 GS1EHER

(in alphabetical order UZEXZFHE)

1.

10.

11.

12.

13.
14.
15,
16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

&

34.

27

33 FINANCIAL SERVICES LTD
=S RMRHERAR

852 SOCIAL LAB LTD

852 T3 ARAR

ADAM ELEMENTS HONG KONG CO LTD
TRAEEBARAD
AETERNUM LTD

ALIBI GROUP LTD

MR BIRAR]

ALLGANIC HEALTH LTD
ALVOGEN ASIA LTD

AMAZING VEGAN WORKSHOP LTD
EMAEETEERAR

ANDERSON TRADING CO

REEH AR

AS HEALTHWAY INTERNATIONAL LTD
EREREEERAD

ASIA SHOULDER PAD MANUFACTORY CO LTD
TH (B REERAT

AURABEAT TECHNOLOGY LTD

R BIRAT

AVANT MEATS CO LTD

BE GOODIES LTD

BIO BENEFIT (HK) LTD

BLUETECH HOLDINGS LTD
EER R EEERAR

BOTH WIN (HK) LTD

RR(E B BRAT

CAPITAL VICTORY LTD

EREARAR

CAYAN EDUCATIONAL DESIGN LTD
BERERHBERAT
CHANGQISHENG INVESTMENT LTD
EEBREERAT

CHEER BRIGHT INTERNATIONAL ENTERPRISE LTD
EEERALERAD

CHEUNG LEE AGRICULTURE LTD
HAREBERAT

CHINA HONGKONG XINYUAN TRADE CO LTD
FEE SR RERERAT

CHINA UNITED POSTAL LTD

R HEAIRAR)

CHLOSTANIN NIKKEN NATURE CO LTD
BERANARSERAD

CHUANQI TRADING CO LTD
BEESERAT

CHUNG CHING DISPENSARY LTD
PERE(ERAR)

CLOVERFUL CORPORATION LTD
MEERABRAR

COFFEE JUSTICE CO LTD
MBE A RAR

CONFE (INT’L) AUTO SERVICE OPERATION CO LTD
B3 (ER) EREEERAR

CONQUER FOOD LTD
BEERARAT

CY HOLDINGS CO LTD

SRS BRAR

D2D INTERNATIONAL CO LTD
ERSERELERAT

DAHONGBAO LTD

RHBBRAR

558

37.

38.

39.

40.

41.

42.

43.
44.

45.
46.
47.

48.

49.

50.

51.

52.
5%

54.

S58

56.

57.

58.

59.

60.

61.

62.

63.
64.

65.

66.

67.

68.

69.

DAK FOK SHIN FONG
=R (RE) B RAE]

DEEARO FURNITURE LTD
BERABRAF]

DFENSE TRADING LTD
HEZBRAT

DILAISI BIOTECHNOLOGY LTD
BRAEVRRBRAT

DODOPAPA (HK) CO LTD
BERE(BEB)BRAR

DONGGUAN LONGMOU FURNITURE CO LTD
REMRERRXEBRAF

DRAGON RAISE TRADING LTD
BRIREZBRAR

PLUS MEDICAL LTD

EMC HK CO LTD
SRAIRIKEFRE RA R

EPIC BRANDS LTD

EQUIPLY LTD

EUROPEAN CHUANQI BREWING GROUP CO LTD
ENESEEEERNBERAR

EVER SHARP (CHINA) LTD
X#E(PE)BRAR

FAMILY LOVE HEALTH & BEAUTY LTD
BEREEEFRAE

FEITENG COMMODITY (HK) CO LTD
EEREBRBRAR

FINN FOOD CO LTD

EREMABRAR

FIREFLY VENTURES CO LTD
FOREVER NICE GROUP HOLDINGS LTD
BEEEERBRAR

FUNG PERFORMANCE MOTOR LTD
RESERRAR

FUNS LAND FOODSTUFF CO LTD
BEEBRRBRAF]

FURNITURE ASIA LTD
EIMRABRAR

G HAIR SPA SALON LTD
BB R KERRAT

GALLOP WORLDTRADE LTD
ERREEBRAT

GELAYO LTD

BERBRAGF

GEORGE'S CREAM (HK) LTD
BRAKEEB)ERAE

GERMANY WILLSDON BEER LTD
TR AR AR R AT

GLORY STYLE INTERNATIONAL LTD
ERERERERAT

GOLD VIEW LTD

GROUP PROFIT HOLDINGS LTD
AFEEZERARAR

HANDCRAFTER

FEF

HAPPY DOOR INVESTMENT LTD
EZSREFRAR

HEALTHY GREEN (INT'L) CO LTD

R E (B BERBERAT

HK GAOMING TECHNOLOGY INTERNATIONAL LTD
EAEHMRBEEERAR

HK INT’L LINJIA PUZI INDUSTRY LTD
SREEMKBEFEBERRAE



70.

71.

72.

73.

74.

75.

76.

77.
78.

79.

80.

81.

82.

83.

84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

94.
95.

96.

97.

98.

99.

100.

101.

102.

103.

N
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giomes

HK MUYE INT'L LTD

ERATEEERAR

HK TIANLE FOOD INTERNATIONAL GROUP LTD
ERREERERERERAR

HK TOBACCO INDUSTRY & TRADE GROUP CO LTD
EREETBEEARAR

HK XINDE LIANGPIN FOOD CO LTD
ERERRAERARAR

HKSL LTD

KEEGRBRAR

HO TIN HONG (HK) FOODS CO LTD
ERT(ER)BRRBRAR

HONDEN LTD

BRIRERAT

HONEY TREE CO LTD

HONG KONG BAUHINIA FOOD CO LTD
EREHIERERARAE

HONG KONG CHALIAN INTERNATIONAL CO LTD
EEGEERERAR

HONG KONG CHEN CHEN TRADE CO LTD
BYES(BB)BERAE

HONG KONG DASEN TOBACCO CO LTD
EBABREERRAR

HONG KONG ESTHER'S TEDDY BEAR CO LTD

BB SEEEBRAR

HONG KONG HUAHUI FOOD CO LTD
EREERRARAR

HONG KONG HUANYU INTERNATIONAL COSMETICS CO LTD
EEETFERCRRBRAR

HONG KONG KING SAILING LTD

BEETMAMRAT

HONG KONG LOVE HEALTH TECHNOLOGY LTD
BEEERRERARAT

HONG KONG MELT BLOWING PRODUCTION CO LTD
BREBENEERAR

HONG KONG PLATINUM POWER BIOTECHNOLOGY
ORGANIZATION LTD

EEOEHNEYRRIEEEIRAR

HONG KONG RUILANG INTERNATIONAL TRADE CO LTD
EEMBBERE S B RAR

HONG KONG SANXIN INTERNATIONAL TRADE CO LTD
BEE-BEREZARAR

HONG KONG TIANHUI BIOLOGICAL TECHNOLOGY CO LTD
BEERBEYRZBRAF

HONG KONG XINFUJI GROUP CO LTD
BEMBLERRRAT

HONG KONG Y| SHENG DA FOOD INTERNATIONAL LTD
EERRERMER)ARAR

HONGKONG DANNER INTERNATIONAL CO LTD

HONGKONG FORETHOUGHT INTERNATIONAL TRADING CO LTD
ERIZREREZHRAR

HONGKONG FUSHENGHANG CO LTD
EEEBRITARAD

HONGKONG KEMEI TRADING CO LTD
EEAIEEZARAT

HONGKONG MENGYUN TECHNOLOGY LTD
ERSHENRARAR

HONGKONG SHENDI AEROMARK INTERNATIONAL
COSMETICS CO LTD

ERERHHER N RARAR

HONGKONG TIANDIREN INTERNATIONAL CO LTD
BEERMABRAERAT

HONGKONG UMILK INDUSTRIAL CO LTD
EREBEERXERAT

HONGKONG YANZI INTERNATIONAL MEDICAL
ANTI-AGING GROUP LTD
ERARRBERBRARERERRAR

HOPLON MEDICAL PRODUCTS LTD
BRERABEARERAT

104.

105.
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107.

108.

109.

110.

111.
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114.

115.
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118.
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121.

122.

123.

124.

125.

126.

127.

128.
129.

130.

131.

132.

133.

134.

135.

136.

137.

138.

139.
140.

HS ASIA LTD

ERATNERAT

JANIS INTERNATIONAL CO LTD
ERMERARAT

JBC FOODS LTD

JC (HK) GRAND INDUSTRIAL CO LTD
ERERREERAT

JIN RONG TRADE INVESTMENT DEVELOPMENT (HK) CO LTD
SHERBEARR(ETHARAT

JOY RISE INTERNATIONAL LTD
BRERARAT

JZ PRODUCTION LTD
*BERARAT

KAI LEUNG LTD

BEERAT

KINTARO GOURMET GROUP LTD
KIZUNA HONG KONG CO LTD

KONG MASK (HK) CO LTD

BEOE (%) ERAT

KOREA JINDA LTD
BERAKXBHERAT

LA VIN INVESTMENT GROUP LTD
HBRAEBERAT

LEECHCRAFT PACIFIC CO LTD
BAATHARAT

LEEHEUNG YUEN GLOBAL FOOD CO
HEEBRERAT

LEPOCARE (HK) CO LTD

TR E(EE) B RAT

LI FENG INTERNATIONAL (HK) HEALTH PRODUCTS LTD
REERE%) RRRARAT

LIEN & CO LTD

EEETRHERAT

LIGHT ENERGY DEVELOPMENT LTD
RERRERAT

LKON MEDICAL AND REHABILITATIVE EQUIPMENT LTD
HEERREERRARAT
OUDNESS LTD

FEERAT

LOUSHANG FOOD CO LTD

B LRRBERAT

LOYAL WILL INTERNATIONAL LTD
BEERARAT

MADERA & WOOD LTD
EREREHERAT

MAGCUBE LTD

MAIDEN MEDICAL TECHNOLOGY LTD
Az BREHNRARAR

MANHUIYUAN (HK) INTERNATIONAL BUSINESS LTD
miEE (ER) EREEARAR
MARCILLA (HOLDING) GROUP LTD
BRMREREEARAR

MASK FACTORY CO LTD
AETHRARAT

MAZEN GROUP LTD

ERERARAT

ME CANDY (HK) CORPORATION LTD
RYUB(ER)ARAR

MEGA COMBINE CO LTD
BERBSHERAR

METRO BRANDS LTD

HEMARAR

METRO GALAXY LTD

E3E2=1 VNS

MINGKONG (HK) HEALTH AND LIFE BIOTECHNOLOGY LTD
(B REAEHHRARAR
MYKEEKA BIKE BAGS (HK) LTD
NANOSHIELDS TECHNOLOGY LTD
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172.

173.
174.
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177.
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New Members

NEW ERA BIOTECH CO LTD
BHEAEMBRARAR

NEW YUIE (HK) LTD
iR (BB BRAR

NICE ASSETS LTD

NICOLE'S KITCHEN CO LTD

NOM VITAMINS LTD

OKUSAY LTD

REFEBRAE

PAL GPN ECOMMERCE LTD
PINEFIELD INDUSTRIES LTD
FREXARAR

POSEIDON PHARMACEUTICAL CO LTD
BIREEARAR

PRO-EIGHTY FOOD SERVICE CO LTD
EXRRBARAR

PUNCH (HK) LTD

BIF(HE)BRAR

Q Q RICE MANAGEMENT LTD

B EREEERRAR

QIANBANG HUAZHEN INTERNATIONAL TRADE CO LTD
THERBREZHRAR

QUECHAO FOOD (INT’L) DEVELOPMENT LTD
BEERER)ERBRAT

QUICK AND BEAUTY PRINTING (HK) LTD
ERRMEERBRAT

RDRAGON TECHNOLOGY CO LTD

AR ARAR

REHAB-ROBOTICS CO LTD

EREHE ARMARAR

RIGHT SINO INVESTMENT LTD
EFEREARATR

ROCK ORIENT (HK) PUBLIC HEALTH INDUSTRIES LTD
BRRT(ER) AHHEERARAR

RODEO DRIVE TOYS LTD

ROLLING FIRE CO LTD

I2REARAR

ROYAL ASIA TRADING DEVELOPMENT LTD
REZZHRARAE

RUI HE HOLDINGS (HK) CO LTD

AR (ER)BRAR

S & B INTERNATIONAL CO LTD
HIEEARAR

S A'S LIGHTING CO LTD

FrERAAIRAT

SANGMA TECHNOLOGY HOLDINGS (ASIA) LTD
RIEHER (N BRAR

SANNING HK MEDICAL PRODUCTS CO LTD
EER=-EBRARARAD

SDD MARKETING & CONSULTANCY LTD
BRm S REERARAR

SHINY STEEL JEWELLERY CO LTD
IBEKEARAR

SILSILGERM CO LTD

INNERRAE

SIMANKE INTERNATIONAL (HK) CO LTD
IEHER(ER)ERAE

SKY COAST LTD

REBFARAF

SNOW CARE'S LTD

SO & YAM LTD

STAY TRUE INTERNATIONAL GROUP LTD
XABEREEARAE

SUN KONG INVESTMENTS (ASIA) LTD
MAERECEEMNARAR

SUNLIGHT ECO-TECH LTD
MBIRFEEHEARAE

178.

179.
180.

181.
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184.
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191.
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194.
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197.

198.

199.

200.

201.

202.
203.

204.

205.

206.

207.

208.
209.

N

SUZUKI FOODS LTD

RARBERAH

SWEETSTAR ASIA LTD

SWITZERLAND YA SE INTERNATIONAL BIOTECHNOLOGY LTD
R HRBERREMHNZARAR

T&N BEAUTY GROUP CO LTD
RREMEEEFERAR

TALENT MASTER INTERNATIONAL LTD
HRBERERAR

THE DISH INTERNATIONAL LTD

BB RAR

THISHERB LTD

RERMEEARAR

TIN CHING LTD

REBRAE]

TINGTANG HOUSEHOLD PRODUCTS CO LTD
=EFEARERAT

TODAY INTERNATIONAL LOGISTICS CO LTD
S BMR(ER)BRAR

TOP LEADER GROUP INTERNATIONAL LTD
BREFEEERARAR

TOTALVIEW HK LTD

TUNG MING INTERNATIONAL HOLDING LTD
RABEFRERERAT

UNITED SOURCING SERVICES LTD
UNIVERSAL BRI-STAR CO LTD
RFEERRAR

USA HALINDUN FINE BEER LTD

B IEEEEE AR IR A

VALOOT TECHNOLOGIES LTD

VANNEX INTERNATIONAL LTD
FHRERARAR

VERYPUZZLE CO LTD

HERHARAR

VICTORIA (HK) 3D MEDICAL TECHNOLOGY CO LTD
HEZ R (ER) S TRRRMARAR

VITAL TECH ELECTRONICS LTD
HENEFRITERAT

WHITE LOVER INTERNATIONAL GROUP CO LTD
BHESARRERERFRAR

WINON MEDICAL INFO-TECH LTD

KRB BRABRAT

WONDERFUL EFFECT ENTERPRISE CO LTD
RAEFERAF

YARN YARD ONLINE LTD

YAXIN (HK) FOOD LTD
TEEB)RRARAT

YHK DESIGN LTD

IRRARAT

YINET (TECH) LTD

ZMEERRAR

YOUNG ONCE LTD

ZRFBRAR

YSHINE GLOBAL CO LTD
BERRERNERAT

ZERO-PLUS INTERNATIONAL LTD

ZHIWEILAI (HK) FOOD LTD
AR (EE) RmBRAT

Join Us

RAHFINES
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GS1 HK ;&R

GS1 HK Calendar

7 SEP
World Al Show
(GS1 HK will join as speaker)

29 OCT

Basic Barcode Workshop

19 NOV
GS1 HK Summit 2020

23 - 24 SEP 24 SEP 13 OCT
Cloud Asia Expo 2020 (Hybrid) by Basic Barcode Workshop Symposium on Innovation 2020
Closerstill* (GS1 HK will join as Jointly Organised by HKETA &
speaker and have exhibition booth) HKTDC*
3 NOV 17-18 NOV ‘ 17-19 NOV
Co-organised webinar with HKMA: ALMAC 2020# Retail Asia Expo 2020* (GS1 HK will
e-Commerce trends in the “New join as speaker and have exhibition
Normal” booth)

N 26 N0V 30 NOV

Basic Barcode Workshop

Business of Design Week (BODW)*

# GS1 Hong Kong is a sponsor
GS1 HK#HpP—EEENR

* GS1 Hong Kong is the
supporting organisation
GS1 HK#A Rt

ALMAC 2020 - Asia’s largest conference for logistics,
maritime and aviation. As one of the sponsors, GS1
HK will host the Supply Chain Forum and exhibit
various “Go Digital - Go Smart” solutions at the event.
MR EREEEH2020 - TR AEIYIR fE

TEEFHGS1 HKAEBE 2z — RERMERERERE
& &8 Go Digital + Go Smart) 5 Ze

GS1 HK Summit 2020 - An important occasion
gathering brand owners, manufacturers, key
distributors, e-commerce and logistics companies to
share their collective wisdom on the integration of
smart technologies, don’t miss the chance to
exchange insights and sparkle new ideas. Please refer
to backcover for more details.

GS1 HK=I£®2020 - EFDEE S AR DiHm B
A AT A ES) R XU AI S AR E R
MAEEMEFEA - TAEEREGHEETEALNZER
o RIS B A RER R THES-

30
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To respond, recover and thrive in the “new normal”, brands are accelerating digital transformation. Themed
"Scaling Digital Transformation to Create New Value", this year's Summit will explore ways to integrate smart
technologies, innovation and new business model that sharpen your business edge, enhance collaboration, drive
digital transformation in today's competitive market and battered economy.

Distinguished SPEAKERS

May Chung Ir. Ricky Leung

Nestlé Hong Airport Authority
Kong Ltd. Hong Kong

Jennifer Tam

Chun Au
Knitting Factory

Key TOPICS not to be missed

Redefining the New Retail IoT and 5G CEO Panel:
Smart Supply Landscape power up a Championing
Chain Through 2020 Smart Airport Omni Business
Digital Innovation

transformation

28 leverstyle &2 L\
Nestis

Dr. Hong Fung

CUHK Medical
Centre (CUHKMC)

Enabling Digital Planning of a
transformation Smart Hospital
Data Driven

Intelligence

Clarence Ching

Solace
Corporation

A Whole New
Level of
Traceability with
Blockchain
Technology in
Fashion Industry

‘ https://www.gs1hk.org/events/gs1hk-summit-2020 Register NOW for Early Bird

For enquiry: Email: summit@gslhk.org | Tel: +852 2863 9736



